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Do You Have A Tough 
Accounting / Tax Question You 

Want Answered?
I love hearing from my small business clients 
and friends who enjoy reading my monthly 
newsletter. I’m always looking to answer 
pressing questions you might have relating to 
small business. If you have a question, tip or 
idea, please call me at (732) 566-3660 or email 
me at Salim@OmarGroupCPA.com. Perhaps I’ll 
feature you in a future issue!

Top 5 New Year’s Resolutions For Pets
5. I will not suddenly stand 

straight up when I’m lying 
under the coffee table.

4. I will no longer be beholden 
to the sound of the can opener.

3. I resolve to get a bite in on that 
freak who gives me a shot every year.

2. I will break into the pantry and decide 
for MYSELF how much food is “too” much.

and, the Number 1 New Year’s Resolution made by pets . . .

1. I will NOT chase the stick until I see it leave the hand!

Business Question/Tip:
Q: I recently received an email stating that 
I am eligible to receive a tax refund for a 
specifi ed amount. To claim the tax refund, 
the email stated that I must click on a link 
contained in the e-mail to access and complete 
a claim form. The form required the entry of 
personal and fi nancial information. Is this a 
scam of some sort?

A: The IRS does not send taxpayers unsolicited 
e-mails about their tax accounts, tax situations 
or personal tax issues. If you receive such an 
e-mail, most likely, it’s a scam.

IRS impersonation schemes fl ourish during 
fi ling season. These schemes may take place 
via phone, fax, internet sites, social networking 
sites, and particularly e-mail. 

Many impersonations are identity theft 
scams that try to trick victims into revealing 
personal and fi nancial information that can 
be used to access their fi nancial accounts. 
Some e-mail scams contain attachments or 
links that, when clicked, download malicious 
codes (viruses) that infect your computer or 
direct you to a bogus form or site posing as a 
genuine IRS form or website. 

Some impersonations may be commercial 
internet sites that consumers unknowingly 
visit, mistakenly thinking that they’re 
accessing the genuine IRS website: http://
www.irs.gov/. However, such commercial sites 
have no legitimate connection to the IRS. 
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Beginning on Jan. 1, 2011, the 
standard mileage rates for the use of a 
car (also vans, pickups or panel trucks) 
will be:
• 51 cents per mile driven for business 
use;
• 19 cents per mile driven for medical or 
moving purposes;
• 14 cents per mile driven in service of 
charitable organizations.
A taxpayer may not use the business standard 
mileage rate for a vehicle after using any depreciation 
method under the Modifi ed Accelerated Cost Recovery 
System (MACRS) or after claiming a Section 179 
deduction for that vehicle. In addition, the business 
standard mileage rate cannot be used for any vehicle 
used for hire, or for more than four vehicles used 
simultaneously.
Taxpayers always have the option of calculating the 
actual cost of using their vehicle rather than using the 
standard mileage rates.
If you have any questions relating to auto mileage 
rates or auto deductions in general, please do not 
hesitate to contact my offi ce. 

5. I will not suddenly stand 

4. I will no longer be beholden 
to the sound of the can opener.

3. I resolve to get a bite in on that 
freak who gives me a shot every year.

2. I will break into the pantry and decide 
for MYSELF how much food is “too” much.

Are You In Need 
of a Qualifi ed Tax 
Pro?  

If you are not my cli-
ent and would like to 
explore whether we 
might be a good fi t, 
please contact me. As 
a qualifi ed tax professional, I not only know all 
the rules, but can also help you deal with the IRS 
and help you decide how far to push a dispute. 

standard mileage rates for the use of a 
car (also vans, pickups or panel trucks) 

• 51 cents per mile driven for business 

• 19 cents per mile driven for medical or 

• 14 cents per mile driven in service of 
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Quotes of the Month 
Good management is the 
art of making problems so 
interesting and their solutions 
so constructive that everyone 
wants to get to work and deal 
with them. —Paul Hawken

You don’t choose your family. 
They are God’s gift to you, as 
you are to them.

—Desmond Tutu

I love being married. It’s so 
great to fi nd that one special 
person you want to annoy for 
the rest of your life. 

—Rita Rudner

I am so clever that sometimes 
I don’t understand a single 
word of what I am saying.

—Oscar Wilde 
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Some of the most creative 
writing you’re likely to see can 
be found on résumés. The job 
website CareerBuilder collected 
some of these amusing snippets 
from hiring managers around the 
country:

• One candidate claimed to be a 
direct descendant of the Vikings.

• Another job-seeker’s e-mail 
address had “lovesbeer” in it.

• An optimistic job candidate’s 
letter informed the manager, “I’ll have 
your job in fi ve years.”

• A candidate provided a 24-page résumé covering 
a career of just fi ve years.

• One job hunter placed a photo of her cat at the 
top of her résumé.

• An ambitious candidate declared himself to be 
“the LeBron James of table games”.

and

• A job-seeker sent the company a video in which 
he attempted to hypnotize the HR manager into 
hiring him.

 84% of our revenue losses
are due to math errors.

What about the other 14%?

inspiring people around you.

Take risks. 
Don’t stay in your comfort zone. If 
your goals are really worthwhile, 

you’ll need to push yourself to try new things. Accept 
that you’re going to feel uncomfortable, at least in 
the beginning, but get into the habit of challenging 
yourself.

Take charge of your life. 
You don’t have to do what you’ve always done, or 
what everyone else expects. Think about what you 
really want to achieve, and why. Question your 
assumptions. You don’t necessarily have to reject 
everything in your life, but start with what’s really 
important to you and go from there.

Make yourself accountable. 
Finally, commit your goals to paper. Studies have 
proven again and again that those who have written 
goals achieve them more often and more quickly 
than those who have never committed to them in 
writing.

2011 is your year to shine, so shine bright and put 
your heart and soul behind not only achieving 
your goals, but setting appropriate ones in the fi rst 
place. By focusing and putting forethought into 
your resolutions, instead of the general, “I want to 
lose weight … make money… grow your business 
… etc.”, you will certainly be well on your way to 
turning your goals into a reality. 
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The Omar Group, CPAs
“Accounting Guidance in Plain English 
That Will Grow Your Business and 
Improve Cash Flow and Profi tability”
49 Cliffwood Avenue, Suite 200
Cliffwood, NJ 07721

(732) 566-3660 • www.OmarGroupCPA.com
Email: Salim@OmarGroupCPA.com
Securities offered through TFS Securities, Inc.,
Member FINRA / SIPC, a full service broker dealer
Located at 847 Broadway, Bayonne, NJ 07002 (201) 823-1030
Advisory Services provided by Innovative Market Trends,
A service of TFS Securities, Inc.

Perspective 
on ‘useful’ 
talents
A woman hired 
a bricklayer to 
build a wall 
outside her upscale home.

Talking with him while he worked, 
she was amazed to discover he was 
the brother of a brilliant concert 
violinist whom she’d recently seen 
perform.

“Oh, you’re so lucky to have such a 
talented brother,” she said.

Then, fearing the man might be 
sensitive about his manual labor 
job, she added: “Of course, we can’t 
all be equally talented.”

“You said it, lady,” the man 
responded earnestly. “Take my 
brother. When it comes to doing 
something important like building 
a house, he’s useless.”

Protecting your home, your 
money, and your identity 
means being careful online. 
Here’s a list of information 
you should never share with 
your 1,240 Facebook friends 
and Twitter followers:

• Your full birthdate. Providing 
the month, day, and year can 
give potential identity thieves 
valuable data they can 
use to steal your personal 
information and wreak 
havoc with your fi nancial 

profi le.

• Vacation plans. Don’t let burglars know exactly when your house or 
apartment will be empty for two weeks. Share vacation news after you 
return.

• Information on children. Identity thieves can use the data to set up 
alternative identities that you might not notice immediately. Some 
experts recommend never posting a child’s name in a caption.

• Your address. This is probably obvious, but it bears repeating, along 
with the other “well, duh!” items you should leave offl ine, like your 
mother’s maiden name, password hints, and any part of your Social 
Security number.
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